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1.8.1 UNN15RANAING (Digital Marketer)
1.8.2 ﬁmwﬂiuiaﬁgfmmsmmﬂ (Marketing Technologist)
1.8.3 ﬁfmwLLmuLLazmsu‘%msnaqm%ﬁ?uﬁam (Content Strategy Planner)
1.8.4 ﬁﬂ%Lﬂi’]zﬁ%ﬁJHaLﬁamiﬁlmﬂ (Data Analysis for Marketing)

1.8..5 1iN1LKNUEDARNA (Digital Media Planner)
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1.8..6 Qﬂizﬂaumsmumsmmﬂﬁwa (Entrepreneurship in Digital Marketing)
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WUYLAA : Lﬂm%maaﬂumiﬂmumm‘ummmmm\‘imuwwﬁwaa (Cognitive Domain) #41

R = Remember, U = Understand, A = Apply, An = Analyze, E = Evaluate, C = Create °r
® ®

(Revised Bloom’s Taxonomy (2001) Ine L. W. Anderson Lagagy)
- InaUMoNBesERUALAAS I YEAdY (Psychomotor Domain) il
| = Imitation, M = Manipulation, P = Precision, Ar = Articulation, Na = Naturalization
(Taxonomies of the Psychomotor Domain (1970) Ing R. H. Dave )
- \neuenaBasERUAUAAN T URRiE (Affective Domain) fil

Re = Receiving, Res = Responding, V = Valuing, O = Organization, | = Internalizing

value (Taxonomies of the Affective Domain (1973) Iag Krathwohl, Bloom, & Masia)
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3.4 \aseasiamiangns s1e3vuazuilein

3.4.1 niangns

3.4.1.1 SuunilginTINnaeanangns luuesn 127 wwiedn

3.4.1.2 1931 mENgAS
1. vwandvdnedialy
General Education
1.1 ﬂa;uismﬁ’wzmsﬁma%aasiﬁuazmiLLﬁlﬂzgm
Creative Thinking and Problem Solving Skill
12 nguivwinwynsdoms
Communication Skill
13 nauAvinvsmeluladuinnssu
Innovative Technology Skill
1.4 mjm"‘mﬂﬁnmmiLﬂuﬂﬂszﬂaumiﬁjwﬁmqms
Integrated Entrepreneurship Skill
15 nguAvinwensTausumdinunay vy
Social and Community Engagement Skill
2. RUINIVIANE 13J‘1:€JEJH’DI’1
Major Courses
21 nawiviiugidndn
Professional Basic Courses
22 nguAvdady
Compulsory Courses
23 ngafivuden luuesnm
Elective Courses
2.4 nguAvnsinuszaunsalivdn
Professional Experience Training Courses

a = =}
3. RUINIVILEDNLET

e o Free Electives

24

97

33

a5

12

“i28nn

RUIBAR

RUIBAR

NUILAR

RUIBAR

RUIBAR

U280

RUIBAR

RUIBAR

RUIAR

RUIBAR
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3.4.2 599791 wazniwnn
1. vinadvdneialy 24 KA
General Education 24 Credits
1.1 ﬂfiu%']ﬁ’ﬂwmsﬁma%qasiﬁl,l,azmﬂl,ﬁﬂ’zgm 1 wunein dnAnwiananse
Benfnwannsieivmelui

Creative Thinking and Problem Solving Skill.

The students are required to take courses for 1 credits select from the following °r
courses: .
00-400-060-001  pdiFAnsLazaRATIY LTINS Tu 3(3-0-6) ©c
Mathematics and Statistics for Daily Life ©r
00-400-060-002  pyIASAN 3(2-2-5)
Art of Thinking
00-400-060-003  35ARIsENAIRAUIN 3(2-2-5)
Miracle of Positive Thinking Power
00-400-060-004 Ay eansiidiney 3(2-2-5)
Scientific Method
00-400-060-005  §IYAINUVINITAN 3(2-2-5)
Power of Thinking
00-400-060-006  nRYUAGANNANSD 1(0-2-1)
Keys to Success
00-400-060-007  gaNSLloWALITIn 3(3-0-6)
Meditation for Life Development
00-400-060-008  FauNLTIN 3(3-0-6)
Religion for Living
1.2 nauAvwinuznnsdeans 9 wuledn thdnviamnsadendnwiainseivn
noluil
Communication Skill.
The students are required to take courses for 9 credits select from the following
e o courses:
5 @ 00-400-070-001 mmé’mqmﬁamﬁami 3(3-0-6)
o o English for Communication
- 00-400-070-002  gununwdangwlutinuszdniu 3(3-0-6)

English Conversation in Daily Life
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00-400-070-003 A w1danguludInusziniu 3(2-2-5)
English in Daily Life
00-400-070-004 mmé’aﬂqwﬁugm 3(2-2-5)
Basic English
00-400-070-005  Aw1dINqe 1 3(2-2-5)
English 1
00-400-070-006 ~ NWIDINY 2 3(2-2-5) o
English 2 s
3 o o
00-400-070-007 A W18NQY 3 3(2-2-5)
English 3 o
00-400-070-008  awilnelugARIva 3(2-2-5)

Thai in the Digital Age
00-400-070-009  ta@nAaUTIMEe 3(1-4-4)
Contemporary Art Appreciation

1.3 nawdwwinwemaluladuinngsy 3 vuleia dnAnwiaiuisaidendnyiain
F1e391m8l Uil

Innovative Technology Skill.

The students are required to take courses for 3 credits select from the following

courses:
00-400-080-001  Aneneansuavimaluladadelny 3(3-0-6)
Science and Modern Technology
00-400-080-002  \naluladAavia 3(1-4-4)
Digital Technology
00-400-080-003  $num¥wensnesiu 3(2-2-5)
Local Resource Conservation
00-400-080-004  a3U5E1UU 3(1-4-6)
Home Technician
: 9 00-400-080-005  WUIAALAEINYLUIANTTU 3(2-2-5)
oo Innovation Idea and Competence
o o 00-400-080-006  AlUladansaumadmiunslatinesns 3(2-2-5)
o o

YIYRAN

Information Technology for Smart Living
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1.4 nauivwinwenisiduguszneunsidaysannis 6 vnein dnfnwiaiuise

@onfinwansedgaelull
Integrated Entrepreneurship Skill.

The students are required to take courses for 6 credits select from the following

courses:
00-400-090-001 miLﬂuéﬂszﬂaummasmiﬁﬂLauasmamu 3(2-2-5)
dmsunsasaganal -
Entrepreneurship and Pitching for New Business e e
Creation e o
00-400-090-002  LN4UTENBUNTS 3(2-2-5) o

Entrepreneur Masterclass
00-400-090-003  NavIEBINg ALY 3(3-0-6)

Law in Focus

1.5 nguiviinuensiarusimisdiautazyuvu 5 vuein dndnviaiuns
Fendnwanmeinneluil
Social and Community Engagement Skill.
The students are required to take courses for 5 credits select from the following
courses:
00-400-100-001 NITHAILAMAMAINLATFIAY 3(3-0-6)
Life and Social Quality Development
00-400-100-002  AvMazTfunuINsIloaUA M 3(2-2-5)

Sports and Recreation for Health

00-400-100-003 ~ MIWAILIYAZNAN 3(2-2-5)
Personality Development
00-400-100-004 Qe 1By 3(1-0-0)
Isan Trekking
00-400-100-005  A519AY A9V 3(2-2-5)
= @ Citizenship for Nation Building
L. 00-400-100-006  iAFWFAINEL BB TAIALANT I 3(2-2-5)
s @ Sufficiency Economy for Well-Being Development

00-400-100-007 WAL DANUTIEINIATIA 3(1-4-4)

Isan Creative Travel
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00-400-100-008  SINLAN WS, B 2(1-3-3)
Root of RMUTI
00-400-100-009 ﬁmuui’mmiuaﬁywaﬁﬁ 3(1-4-4)
Creative Innovation Community
00-400-100-010  VBIALATIY 3(2-2-5)
The Best of Korat
« o
2. RUINAVANIE 97 WUWAN e e
Major Courses 97 Credits °r
o o

2.1 NI ANAN 33 veda IntnfnwAnwansedsmelul

Professional Basic Courses 33 credits.

50-404-012-201 nstadmiugUsznounis 3(3-0-6)
Accounting for Entrepreneurship

50-404-010-201 n15188INT 3(3-0-6)
Taxation

50-404-150-101 M&NLATYFANANT 3(3-0-6)

Principles of Economics

50-404-010-302 __ . _ 3(3-0-6)
FOANBDNNTIVYNINGINT

Statistics for Business Research

50-404-150-102 %aNN1SHAINAIIA 3(3-0-6)
Principles of Digital Marketing

50-404-150-201 mmgﬁmG?umqqiﬁmwiwﬂszwm 3(3-0-6)
Introduction to International Business

50-404-160-101 w&nA1sIANIsHAzAIsUSITOsAnsatelny 3(3-0-6)

Principles of Management and Modern

Organizational Administration

= & 50-404-150-103 ;Jﬂizﬂaumimimmmaaulaﬁ 3(3-0-6)
5 @ Online Marketing Entrepreneur
o o 50-404-012-203 maﬁuqsﬁaLﬁagﬂizﬂaumﬁqﬂlm 3(3-0-6)

Business Finance for New Entrepreneurs
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Y]

Information Technology in Digital Era

50-404-160-102 938555UNNTINALANUTURAYOUNDHIAY

Business Ethics and Social Responsibility

2.2 nauAndadu 45 vnein IntdnfnwdAnwansedgnelull

Compulsory Courses 45 credits.

50-404-151-201

50-404-151-202

50-404-151-203

50-404-151-204

50-404-151-301

50-404-151-302

50-404-151-303

50-404-151-304

50-404-151-401

50-404-151-402

50-404-151-403

50-404-151-404

50-404-151-405

anﬂiim;ﬁiﬂﬂiu&ma%ﬁa

Consumer Behavior in the Digital Age
NagMsHARfULAYTIAT

Product and Price Strategies

1392 AUATLATYOMINITAAINAITA
Digital Distribution and Channels
nsAeansnIsnaInRaYa

Digital Marketing Communication
NIRAIAUINTLARINA

Services Marketing in Digital Age
nsluedesiensnaeddviaiontsindule
Digital Marketing Tools for Decision Making
nsmanilaiomaaTasensaseassn
Creative Digital Content Marketing
A1IMAINRATALAYNNTETIINTIALAT

Digital Marketing and Branding
nAEMsMINAIARIIA

Digital Marketing Strategy
fﬂ’ﬁLﬂi']%‘ﬁLLﬁS'J'NLLN‘LWI'Nﬂ'ﬁG]a'W@
Marketing Analysis and Planning
m'iLﬁwJUizﬂaumiLLasmiLLUiqusﬁﬁ]
Entrepreneurship and Business Transformation
ﬂ'ﬁﬁﬂﬁ]Ej’]\?ﬁ%lqﬂﬁﬁ’iél,l,agﬂﬂ’iﬁqLﬁuaiﬂi\‘iﬂﬂi
Creative Thinking and Pitching

ANS3YNITNANNAINA

Digital Marketing Research

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-3-5)

3(2-3-5)

3(2-3-5)

3(2-3-5)

3(2-3-5)

3(3-0-6)

3(2-3-5)

3(2-3-5)
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50-404-151-406  Q3YTITUUALNYUNIYTINANINA 3(3-0-6)
Ethics and Digital Business Law
50-404-151-407  FUUWINNNTAAIARING 3(2-3-5)

Seminar in Digital Marketing

2.3 Nl Iden 12 viuiefia dnfnwaunsadienfnyainseivnelull

. ® ®
Elective Courses.
The students are required to take courses for 12 credits select from the following e
courses: ©e
© [ ]

50-404-152201  HeasneasAnatia 3(2-3-5)
Creative Digital Media

50-404-152-202 mimmﬂaaulaﬁﬁm%’wamﬁmeﬁﬁqmu 3(2-3-5)
Online Marketing for Local Product

50-404-152-301 miu'%msqﬂﬁwé’uﬁugLLazmsmmmé’uﬁuﬁmw 3(3.0-6)
Customer Experience Management and

Relationship Marketing

50-404-152-302  nsdnnnslasanuasdeniva 3(2-3-5)
Advertising and Digital Media Management
50-406-152-303  msaANUyARATINBYENaUUAeRTYa 3(2-3-5)
Influencer Marketing on Digital Media
50-404-152304  mswAndeninfisuazdeindeul 3(2-3-5)
Photo and Video Production
50-404-152-305  ANIMANNNANTTUNLAY 3(2-3-5)
Event Marketing
50-404-153-401 E;Uizﬂaum‘i‘c’mﬁ%ﬁa 3(3-0-6)
Entrepreneurship in Digital Era
50-404-153-402 ﬁm%ﬂ’liLﬂuﬁgﬂi%ﬂ@Uﬂ’]ﬁ’u:iﬁﬁ]ﬂ'liLﬂwmi 3(2-3-5)
S @ Agribusiness Entrepreneurship Skills
< & 50-404-153-403  NNSETINLATEVINUSHAT 3(3-0-6)
s @ Partner Networking

50-404-153-404  n15UTENBUAISUALNNTATINGSND 3(2-3-5)

Entrepreneurship and Business Creation
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50-404-153-405  U53NOUNITTINATIATINETIA 3(2-3-5)

Creative Business Entrepreneurship

2.4 Naxd¥INsANUsEaUMIadNN 7 vwiedn ndnfnwdendnwain

3%/ UNSANY Ao lUd

Professional Experience Training Courses.

The students are required to take courses for 7 credits select from the following e o

courses / plan: ° o
LL‘U‘ULa’eJﬂLLN‘Uﬂ’ﬁﬂﬂQ']u gﬁ]\iﬁﬂ@?%?ﬂi’]ﬂ%%’]@i@lﬂ‘ﬁl o o

50-404-154-401  pasiSeuAunseNnsinUsyaumIaAn N 100-3-1) €

Preparation for Professional Experience

50-404-154-402 Asineu 2 6(0-40-0)
Practicum 2
LLUULﬁaﬂLLNuaMﬁﬁ]ﬁﬂm m@ﬁﬂwﬁﬂﬂﬂi’ma‘zj’mﬂﬂﬂ

50-404-154-401  ATSLASEUANUNTDUANSHNUSLEUNITAITIRIN  1(0-3-1)
Preparation for Professional Experience
50-404-154-403  @¥AAANw 1 6(0-40-0)

Co-operative Education 1

3. NP URDNLES 6 WU2WAR
Free Electives 6 Credits
thdnwaunsadonSeuseivilaflakiuesnin 6 wunein Midaaeuluseiu
sy 3 Tuamivendemeluladsivusnaday Tnglasuauiiuseuanetansefivinm
wa/Miewmnan

Students can select 6 credits or more of any undergraduate courses at Rajamangala

University of Technology Isan under advisor’s or head of the department’s approval.
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374 18 wlein
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Unsdnen 3

AMANsANEIN 1

50-404-151-302  nslaedesiiensmanadaiariiensinauls 3(2-3-5)
50-404-151-303  msnaLiailemasviaoesassassn 3(2-3-5) L.
50-404-151-304  NSPANARITALATNNTAS9ATIEUAT 3(2-3-5) 5 o
50-404-012-203 ms@uqsﬁ%Lﬁaélﬂszﬂaumiqﬂ‘lm 3(3-0-6) i e
50-404-152-202 mﬁmmﬂaaulaﬁﬁm%’wémﬁm%qmu 3(2-3-5) i
374 15 wdaeia
HaluaFeusu 23 dalasdeduan
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00-400-151-401  NANSNINAIARTNA 3(2-3-5)
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3.4.4 AASUNYANYULIIEIVY UASHARWSNITITOUS

00-400-060-001  Adinfansuazadanl¥ludinuszsniu Mathematics 3(3-0-6)
and Statistics for Daily Life
A195UNYTI8YN
A LATNATEY é’mswéaugaaamasmsﬂszqﬂﬁ funnsLdLEy

ABNLUYLAYNISVIINDUTITE ASSNANENTIUDINUY ADRALUIAUNUNNS

L] [ ]
wndayyluddnusedniu P
Fraction and decimal, ratio percentage and application; linear é é
programming; interest and installments; introduction to logic; and é e

elementary statistics and problem solving in daily life
HAAWSN13ITEUSvaeT1839 :
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00-400-060-002  ANNIIAA 3(2-2-5)
Art of Thinking
A195UNETI83T
LRALAENIFUILNITAATOIIYYE MSUAIITDYAKAYAYILY NTIATIEN
vayarmans Tnemslumdnassng mslumssa nsvuaumsinaula msysan

M3 MeanuAnlugULUUNe 9 nsundiymlagiuunisiseugniunisudua

L] [ ]
LAENNTETNAITUOULLBININAIILAR 5 &
Thinking concept and human thinking process, information and i i
knowledge seeking; information analysis through logical and reasoning, g i

decision - making process; integrative thinking for solving problems by
practice, learn to express logical ideas and create workpiece based on
own thought
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00-400-060-003  WHAYTIINAIAAUIN 3(2-2-5)
Miracle of Positive Thinking Power
A195UNYSI8AUN
URADSSONIIANAR m']wmaLLaz@méwaqmsﬁmmﬂ WIANLAZNG YA
ﬁugmmmﬂﬁﬁmmﬂ AgNSARUINITURY NSARUINAUAINAAT ANS

asumasladlonsundyiudyndin nsianisiudyniessdiafnienis

L] [ ]
ARUIN ATURAIALIIU AAASNLAZATUDY L.
Miracle of thinking; definitions and value of positive thinking; i i
concepts and theories of positive thinking toxic positive thinking i &

positive  thinking and Illusion; building encouragement when
encountering the hardship in life; being mindful to handle problems
by using positive thinking to be smart in studies, love and others
HAAWSNISI3EUTVReTI83

CLO1: Timun1snvauaslunszuiun1shnuln

CLO2: UaﬂmmwmHLLazqmﬁﬂ‘Uaﬂmsﬁﬂmﬂ

CLO3: a%maLLmﬁmLLazwqwﬁﬁugmﬁumm’iﬁmmﬂﬁ’umiﬁwLﬁu%ﬁm
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CLO5: wanalniiunanIsAnUININDES 19891
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00-400-060-004  ANeAERIIAMBU 3(2-2-5)
Scientific Method
A195UNTI8UN
nsdeanuuaraeumandluiiaUsEn TumensyuInmIMaIneeans
MTATNANLRTIL NIMRY NM3ETIRNazNIsARRRTeAlaslymelulad

P o i ¥ aa o v (% % a
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ﬁiNﬁﬁiﬂ@EJNLﬂﬁﬂ%ﬂllLL@ZELWWﬁu 5 =
Asking and answering questions in daily life using the scientific method; . i
developing hypotheses, planning, surveying, and analytical thinking i e

using information technology for solving problems in daily life; and
developing creative, socially appropriate, and well-informed solutions
HAAWSNI5I38UTVeTI83YN
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00-400-060-005  @1UNTNUYIINITAN 3(2-2-5)
Power of Thinking
AB5UNYIIEAYN
ua‘”ﬂﬂ'mt,aﬁzuum'ﬁ%’uggULLuumiﬁmmamqw&; 5ITUYIAVDINITAN
mamunsAalmduluamguinmsdeauunnn 6 lu ienisinsen

duAs1En @3519a33A N15lyAuAneeeiiaNT I LiaN1SYTAINISLY

L ] ®
wnUEn NBONLUUAIINARN NMIAATNUTANTIY LOATNATIALIANTTULAY s @
nanweenaduszuu mslvarudniuauesssnaduarludinUszdiiu ..
Principles and perceptual system; human thinking forms; nature of i &

thinking, thinking development through six thinking hats to analyze,
synthesize, create; critical thinking for integrative problem-solving;
design thinking, innovative thinking to systematically create an
innovation and systematic portfolio construction; peaceful self-
thinking in daily life

HAANSN13ITEUSvaeT1839 :

cLOL: lyn1seanuuuALAn Lﬁ"aa;ﬁﬁ%‘mSLLf;IlGU‘t]’iymﬁVTWHEJE]EJ'N
d319a535A nITInAUD AT daay

CLO2: uanedensAndeuinnssy onauIuwIRnLaAULUULSANSSY
a519855A mennsUanden Fixed mindset f,j Growth mindset

CLO3: vhaudufiy saufuiiausuianssuasiassn memaluladnara

CLO4: TamannsAnysanmsilassnuassassaiioasdinuazdenundugy

a 3" a =
UILIUNUNTBUTDTUANEN




FACULTY OF INDUSTRY AND TECHNOLOGY

RAJAMANGALA UNIVERSITY OF TECHNOLOGY ISAN SAKONNAKHON CAMPUS

00-400-060-006

NEYLAgAUENTD 1(0-2-1)
Keys to Success

AND3UYIIEIV

yuiarudstlunumsyiay mavhgsRaasnsiiuiin maussgnaly
nsundmannuuaUiRaa ndesde NAgVBLALNALIZANA LTINS
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Success theory in work, business, and life; applying the best practice
in problem solving; tools, strategies and keys to business success;
measuring the success of business operations and learning the
phenomenon of failure; analyzing the cause or problem, prevention
methods in various case studies about life or business
HAANSNTSI38UTVReTI83
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00-400-060-007

00-400-060-008

dunSiawaunTin 3(3-0-6)
Meditation for Life Development

AN95UNYSIYAUN

AUNUNEY qmﬂizaﬂﬁ WarIsNI5VINTYINEUIS Mé’ﬂmi‘ﬁugmmaqms
¥auns nunzreennUsAsIILAENNTTIES Ussloruraenisyinasns
msthauslulaludinusydfu fansSeusazmsiney

Meaning, objectives, and methods of meditation; basic
principles of meditation; characteristics of chanting and
meditating; benefits of meditation; application of meditation in
daily life for both study and work

HAAWSNISISEUTTEIU

CLOL: 5uneudnnsiiug uuesnsvinasns nvizuasnsuinssuuay
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ANFUILIYIN 3(3-0-6)
Religion for Living

A193UNYIIEIY

nandAgnsmauudindsesiiu mslamauaiianisdndulouay
mﬁmiwﬁﬂiﬂﬂgmiﬂj AT BRAYAILVIANNTATEVANELN msﬁaui
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Principle of religious with daily life, using reason for decision and
analyzation of belief phenomenon and religious pluralism, learning self
— understanding and others for living between multicultural society
HAANSN13ITEUSvaeT183Y :
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00-400-070-001 mmé’anqmﬁamﬁams 3(3-0-6)

English for Communication

[

AN95UNYTIEIVN

Fdnn 28 duaunazdselonnwsinguiilrludiausssiiu mslavines
Awsangulunista wa 81y wazilou Wedeasludinuszdriuniy
anumsainng  Tnedenlodm dnnusaslassasenmeiongay
English vocabulary, phrases, expressions, and structures used in daily
life, use of English skills in listening, speaking, reading, and writing for
daily communication in various situations with appropriate
vocabulary, expressions, and structures

NAANSNISISEUTVReTI83
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00-400-070-002

AUNUINB9Ng e ludINUTZINIU 3(3-0-6)
English Conversation in Daily Life

AND3UIYIIEIV

Fdwm duauntedainge lunsaunuasaniunsaean Tuilnusesni
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General English conversation in various situations in daily life; use
of English skills in listening and speaking for daily conversation in
various  situations with appropriate vocabulary, expressions, and
structures; conversational etiquette in accordance with the target
culture
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00-400-070-003

AMedangeluadInuszandu 3(2-2-5)
English in Daily Life

o
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Fdnn 1y wazdstlonnundanguludinyseariuluanunisainig 4
nsilnuftRnslevinueniusingulunists wa 01u uasdou iens
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English vocabulary, expressions and sentences used in various
situations; English practice in listening, speaking, reading and writing skills
for everyday communication in various situations under international
contexts and cultural diversity by using appropriate vocabulary,
expressions and structures

HAANSNTSI3EUTVReTI83
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00-400-070-004

mmé'\‘mqwﬁugm 3(2-2-5)
Basic English

ngudmung POIAEUINATAANION9NTSINgY uaglAnzuLLAIN
J¥AU Al A1UNMSFIU CEFR

A193U"85183Y1
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Basic English vocabulary, expressions and sentences for communication
at the beginner level under various situations, greetings,
introductions, asking and answering questions about personal
information, housing, known people and owning things; English
practice in listening, speaking, reading and writing skills for
communication at the beginner level; the use of basic English to
interact with others in simple, accurate, appropriate and
uncomplicated ways and languages

HAANSNISI3EUZVRITIIU
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00-400-070-005  aqw189ngw 1 3(2-2-5)
English 1
Ayrdefuniau: 00-400-070-004 nwdanguitugu ierunisaeuin
ArwEInsoTInwSnguuazlanzuuilusediu AL aunnnsg CEFR
A93UNYIIEYN
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English vocabulary expressions and sentences for communication at
the elementary level under frequently used situations and daily
routines in everyday life; an exchange of simple information related to
familiar topics, personal information, family, shopping, local
geography, employment; immediate matters concerning urgent
needs; English practice in listening, speaking, reading and writing skills
under familiar contexts related to daily routines; interacting with
others in simple, accurate, appropriate and uncomplicated ways and
languages
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00-400-070-006  ANE89NgE 2 3(2-2-5)
English 2
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English vocabulary, expressions and sentences for communication at
the intermediate level under familiar and self-interested situations in
everyday life; familiar stories about work, school, and leisure time;
understanding the main points from clear and standard language;
describing experiences, events, dreams, hopes, and aspirations; brief
reasoning, explanation of opinions and plans; the use of English for
intermediate communication and interaction in dealing with situations
that often arise while traveling in an English-speaking place; English
practice in listening, speaking, reading and writing skills for
communication at the intermediate level under familiar and self-
interested situations in everyday life
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CLO4: ﬁfmuéwﬁ’uéﬁlu fiusuiisveulunsyhaumudilnfuseumng
00-400-070-007 A¥1DINEE 3 3(2-2-5)

English 3
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English vocabulary, expressions and sentences for communication at
the upper intermediate level under complex situations both
concrete and abstract topics in everyday life; technical discussions in
learner’s area of expertise; English practice in listening, speaking,
reading and writing skills for communication at the upper
intermediate level under complex situations both concrete and
abstract topics; a fluent and natural level of interaction that makes
routine interactions with native speakers smooth and seamless,
speaking or writing clear and detailed statements on a wide range of
topics; and explaining perspectives on a given topic point by stating

the advantages and disadvantages of different options
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00-400-070-008  mwlnglugafdiia 3(2-2-5)
Thai in the Digital Age
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Using Thai language in social media; media literacy; digital media
ethics code; creative thinking in language use, and development of a
concept for future language use through digital media
HAAWSNI5I38UTVR9TIIU
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00-400-070-009

00-400-080-001

EnAalsuasy 3(1-4-4)
Contemporary Art Appreciation
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Contemporary art in daily life fashion, design, visual art, music, i @
classical dancing; to use knowledge of art to apply for each aesthetic s i
taste appropriately i
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Science and Modern Technology
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Science and modern technology; applied information and
communication technology; trends and impact of technological
development on life and society; awareness for living adaptability
HAAWSN1TITEUSVa9T1839 :
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00-400-080-002 malulaghdvia 3(1-4-4)
Digital Technology
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Digital technology component; digital literacy; internet and searching, e o

office suite software, mobile application, location-based services,
cloud computing, digital content, design thinking process;
implementation for personal or local benefits; ethics and related
laws
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00-400-080-003  $n¥ninensviosdiu 3(2-2-5)
Local Resource Conservation
A195UNYSI8UN
AMUNUIE UTELAN mmﬁﬂﬁ’maw%’wmﬂmaz?qLL’MET@N AREL MR TG
Favigruveyansnensvesiulewalulafasauma mneuuamienisly

UselgguannsneInsneanu nsuselovunsnenswasdawinaouly

] ®
nosiu Tymdsinaeuuazninginslunesiu mseyinwuasiluyminens
wazdwinaeuluveshiu -
Meaning, types and importance of resources and environment; the i

local resource surveys by information technology; settle the
guidelines of local environmental utilization; the local resource and
environmental utilization; the local problems of environment and
resources; the local resource and environmental conservation and
restoration
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00-400-080-004  @i1eUsEdrUu 3(1-4-4)
Home Technician
AB5UNYIIEAYN
pdnn1sgenv1sutesnuAsduszuulninluuiu tadeslyln
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Principle of basic maintenance for home electrical system, electrical . id
appliances, air conditioner; home water supply system; wood and & &

concrete works; installation and basic maintenance of home electrical
system, home water supply system, repair of wood and concrete
works; inspection and basic maintenance of vehicles
HAANSNISISEUTVReTI83
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00-400-080-005  WU2AALAZVINWZUINNTTY 3(2-2-5)
Innovation Idea and Competence
A195UNYSI8UN
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Concepts of innovation; principle of innovation management; types of 6 @
innovation; innovation ecosystem; design thinking process; creativity
and idea-driven for creating innovations; tools for systematic thinking;
prototype tooling, rapid prototype technology; innovation-driven
project prototyping and presentation

NAAWSNI5I38USVReTI83YN
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00-400-080-006  inAluladansaumAdmIun1slddInag1evIgyaain 3(2-2-5)
Information Technology for Smart Living
A195UNYI187UN
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Principle of basic information and communication technology; digital
transformation, loT, smart city, social network, new economy, online
marketing, digital content, blockchain technology, metaverse;
information technology literacy, information security, ethics, IT law;
application of information technology for smart living
NAAWSNISI38UTVR9TI83YN
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00-400-090-001  n1stlugusznaunisuaznisinauauIBUEmiy 3(2-2-5)
n13e319gsnalng

Entrepreneurship and Pitching for New Business

Creation

A95UNE 183U L.
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Entrepreneurial  concepts; code of ethics in  business for
entrepreneurs; business planning; financial planning, saving for
stability; application of information technology and tools for pitching
new business models; writing a business plan and strategic plan for
effective pitching; negotiation techniques; personality development
for pitching

HAAWSNISI38USVRITIIYN
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00-400-090-002  tn9UsznauNs 3(2-2-5)
Entrepreneur Masterclass
AN93UNY IV
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Jansesnsiieandn msidouunugina
Personal finance management; financial analysis; marketing plan analysis;.
professional management; writing business plan
HAAWSNI5I38UTVR9TI83YN
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00-400-090-003  NABIEddINUU"Y 3(3-0-6)
Law in Focus
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Unbored law and more interesting thing, to learn law related to daily life,
working and relationship with others to reach for society and economic
changes both in present and future
HAANSN13ITEUSvaeT1839 :
cLo1: Tenguuneiugiuillrludinusesiu nisvhanu wagenuduius fugdulu

derulasgnegnwiuiudaymmengruneiiiaduludeudagdusazuuiluufag

wnduluauren




t
M

RAJAMANGALA UNIVERSITY OF TECHNOLOGY ISAN SAKONNAKHON CAMPUS

& FACULTY OF INDUSTRY AND TECHNOLOGY

00-400-100-001

NINALIAMANIIUATHIAN 3(3-0-6)
Life and Social Quality Development

ANB3UIYIIEIY
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Dharma philosophy and principles in daily life; developing the right,
concepts and self-attitudes, developing life quality; roles, accountabilities, ands
responsibilities for oneself and others in accordance with dhamma; self-
management according to life and society, participating in social activities,
domination techniques and developing an effective work
HAAWSNISI3EUTVReTI83
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00-400-100-002  Avuaztiunumsiieguamn 3(2-2-5)
Sports and Recreation for Health
ANB3UIYIIEIY
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Practice of how to exercise; increasing physical ability, practicing exercises,,
choosing an appropriate sport for individual fitness, nutrition needed for
different age groups; organizing recreational activities for leisure time; how to
live and work as a team, applying skills for effective leadership and followers
for happy living in order to develop a better quality of life
NAAWSNI5I38UTVReTI83Y
cLot: Tywdnniseendidenie n1sdnRanssufviuaziiunuins ndnlaguins
Lﬁa@jLLaqmmwﬁaHINL‘VimsasJ

CLO2: RanssutunuInig winlwarslmdulsylovu

CLO3: Baduludsiignaes Trmnusuiiageu vineuduity Fearsuaziiausnu




FACULTY OF INDUSTRY AND TECHNOLOGY

RAJAMANGALA UNIVERSITY OF TECHNOLOGY ISAN SAKONNAKHON CAMPUS

00-400-100-003  AMSWAIUIUATAAIN 3(2-2-5)

Personality Development

A95UNE 183U
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Personality fundamentals, personality influencing factors; personality theory;
developing one's interal and external personality; social etiquette; public
speaking; mental health and adjustment in various situations é e
NAAWSNISI3EUTVRITI83
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00-400-100-004  qaUndsu 3(1-4-4)
Isan Trekking
AN93UNY IV
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Forests in Isan; biodiversity; herbs and food security; Isan culture and
society, Isan way of life with forests and inorganic agriculture;,
alternative energy technology and organic agriculture; herbs and
community health care; community herbs story; way of eating and
community herbs; case studies and field practice
HAAWSNISI3EUTVReTI83
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00-400-100-005  &319AU #3191 3(2-2-5)
Citizenship for Nation Building
ANB3UIYIIEIV
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Social transformation; social organization; citizenship; corruption .

and misconduct; the impact of corruption and misconduct, preventing
and suppressing corruption and misconduct; economic drive, politics
and government; civil politics; laws in daily life; problems and solutions
arising in Thai society
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00-400-100-006  \AswgRanaLieaianITWAIAMA TN 3(2-2-5)
Sufficiency Economy for Well-Being Development
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Background and importance of the sufficiency economy i W

philosophy; principles of sufficiency economy philosophy; financial
planning; savings; proper use and management of agricultural resources;
applying sufficiency economy philosophy in business operations;
progressive sufficiency economy for community and social
development

HAANSN13ITEUSvae31839 :

CLO1: gdunenanmsvesUSugyiasugnanaliie

CLOZ: Tyvdnusuaiasvgianaifissusuipuazasounia

CLO3: favuludeignaes dausuiiageu viewduiu deasuas

UNAUDINY




t
.

RAJAMANGALA UNIVERSITY OF TECHNOLOGY ISAN SAKONNAKHON CAMPUS

& FACULTY OF INDUSTRY AND TECHNOLOGY

00-400-100-007

WAL DAULTIAZ19ETIA 3(1-4-4)
Isan Creative Travel
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Tourism resources in Isan; community and tourism; new normal and,
community based tourism; relationship between community based
tourism and Isan local identity; recreational activities in tourism by
community; creative activities in tourism by community; volunteer and
community based creative tourism; a case study and field practice
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Root of RMUTI
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Cultures of local Isan; 12 and traditions 14 ways of life; history; famous persons  «

and alumni of Rajamangala University of Technology Isan; outstanding identity

of graduates; conceptualization of volunteering for locals; sustainable
development goals (SDGs) to develop local community; planning to develop
local community
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Creative Innovation Community
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Design thinking principles; design thinking elements; design thinking and |
community; brainstorming; participative design thinking process; é e

environment knowledge integration to community; creating a work;
presentation of works with community’s participation
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The Best of Korat
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Nakhon Ratchasima fine arts, handicraft and local folkway, conservation and,
support to further and maintain that art forever in contemporary society,
by knowledge integration, create their works for publication: divided in to

3 parts: society of lifestyle, fine arts and handicraft
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Accounting for Entrepreneurship
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Accounting process; accounting law, accounting system for service.
businesses, merchandising businesses and production businesses; tax,
obligations and tax responsibilities of businesses & W
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Taxation
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?T’M%JUﬁqiﬁﬁ]ﬁg\iaawblaﬁl,l,azaaulaﬁ Principles of taxation according to
the revenue code; personal income tax; corporate income tax;
value-added tax; specific business tax; withholding tax; stamp duty;
digital asset tax; online taxes; e-payment taxes and others taxes for
both offline and online businesses
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Principles of Economics
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Primary concept to microeconomics; the theory of consumer é o

behavior; theory of production; demand, supply, equilibrium and
elasticity; price and quantity determination in varies market;
economic system and macroeconomics; determination of national
income; monetary policy; fiscal policy; international trade; economic
development and the principles of sufficiency economy
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Statistics for Business Research
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Introduction to statistics; descriptive statistics, and inferential
statistics; preliminary research; applied tools statistics in business
research
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Principles of Digital Marketing
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The importance of digital marketing; digital marketing environment; 6 @

e-commerce models; consumer behavior; customer database creation;
digital marketing tools; product and pricing policies; digital distribution
channels; digital marketing communications; digital marketing strategy
planning and development; digital marketing ethics
HAANSNISI38UZVR9T183YN
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Introduction to International Business
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Importance of international business; international business é e

environment; economic integration; cross-cultural management;
international  financial system; international business strategic
decision making; international marketing; management, international
logistics; international human resource management; international
financial management; international business ethics
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Principles of Management and Modern

Organizational Administration
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Characteristics of organizations; fundamental management principles & W

and management activities include planning, organizing, leading, and
controlling;  Innovative management concepts in the modern
management and the application of management strategies in the
workplace
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Online Marketing Entrepreneur
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Business processes and techniques; business opportunity analysis;
digital business and idea generation; online marketing tools; data
analysis and marketing planning; online marketing performance
measurement
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Business Finance for New Entrepreneurs
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Definition importance; duties; financial management of the business;
business model and business ethics; financial analysis; Financial
forecasting and planning; Working capital management; time value of
money; investment project evaluation; financial structure; financing
and cost of capital; of break-even point analysis and profit planning
NAAWSNISI38UTT3
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Information Technology in Digital Era
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The function and importance of present information technology in
the change of the digital world; the format of advanced technology;
artificial intelligence; the internet of things; motor vehicles;
intelligence robots; finance technology; cryptocurrency; 3D printing;
virtual reality; the analysis and process of big data technology;
variety of technologies; the effect through the digital life style; law;
ethics; and security in the digital era; applying ready-made software
for digital
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Business Ethics and Social Responsibility
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Concept and origin of ethics ethical theory business ethics The
ethical role of business towards its stakeholders Business ethics
problems; ethics, principles of ¢ood governance, corporate
governance; Sufficiency Economy Philosophy and business ethics;
Social responsibility, Strengthening and developing sustainable
business ethics in the organization
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Consumer Behavior in the Digital Age
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The importance of consumer behavior in the digital age; consumer
learning process and attitude; factors influencing the purchase decision
process; personal and external factors influencing purchase decision;
analysis of consumer behavior in the digital age
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Product and Price Strategies
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Concepts of product strategic planning; product management; product
assortment; product mix, brand; packaging; labels; product lifecycle; new
product development; community product value added; analysis of the
competitive environment, creating a competitive advantage; influencing
factors of decision pricing; objective of determining the price, pricing
policies; store operations for staff product order process; product
expiration and deterioration check
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50-404-151-203 N15NSLALFUAILALYIINIINITAAINAINA 3(3-0-6)
Digital Distribution and Channels
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Definitions and importance of distribution and channels; environment é e

affecting

digital channels; structural planning of distribution; supply chain
management; forecasting and order management; delivery management;
inventory management; warehouse: distribution centre’s; as well as the
study of information technology systems used in distribution systems
HAAWSN13ITEUSva931839 :
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50-404-151-204
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Digital Marketing Communication
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Concept and role of marketing coonmunication; digital marketing tool for
marketing commutations; influencer marketing; search engine marketing;
content marketing for different digital channels; use customer journey
mapping in marketing strategy; media planning; measurement of
communication
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50-404-151-301 N1SARNAUINTYARING 3(3-0-6)
Service Marketing in Digital Age
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Definitions and importance of services marketing in digital age; criterion of
service staff; services marketing mix; target market selection; service
quality; consumer behavior in digital age; purchasing decision process;
service marketing strategies and tactics; customer relationships; services
marketing assessment technique; competitive advantage; services
marketing innovation in digital age
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50-404-151-302

nsldiadasdianisnanandviaiianisandule 3(2-3-5)
Digital Marketing Tools for Decision Making
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Demand analysis; market valuation; pricing methods; marketing strategy
measurement; preference and bias analysis; process decision making;
hierarchical analysis; use of digital marketing tools for data analysis
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Creative Digital Content Marketing
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Digital content marketing; digital content creation; social media channels; i @
sales campaign creation; digital content linkage; digital brand awareness; 6 e
creative application of digital content é e
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50-404-151-304  NISAAINAINALALAITAS1INTIFUAY 3(2-3-5)
Digital Marketing and Branding
AND3UNY IV
mmﬁ'}ﬁzgﬂ'ﬁmmma%ﬁa@iamsagfmmflauélw mslustedtiomensnanniana
aswiAuA MslavaniudoRaa MU LA A NS IANARTA

WATANFUEUBLAUNAENENTAAIARINR NMTUTEHIUNANNNTNAIARING

] L]
MIVTMTATIFUAT ANAINTIFUAT NAENSNITUTININTIAUAT NMsUszEnalYy 5 =
\AT0NEV NSRBI AT IAUAN -

The importance of digital marketing to brand building; using digital & W
marketing tools to build a brand; advertising through digital media; digital
marketing planning and strategies; techniques for presenting digital
marketing strategic plans; evaluating digital marketing results; brand
management; brand equity; brand management strategies; application of
marketing tools to brand building
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50-404-151-401 NAYNINITNAINANA 3(2-3-5)
Digital Marketing Strategy
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Meaning and significant of digital marketing strategy; strategic digital 6 e
marketing process, vision; mission formulation; competitive environment é o

analysis; digital marketing strategy formulation; competitive strategy,
sustainable marketing strategy; strategy implementation and strategy
control
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Marketing Analysis and Planning
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Marketing planning; marketing environment analysis; marketing

planning process; marketing strategy formulation; marketing  mix
development; creating a marketing plan; marketing control
HAANSNISI3EUTVReTI83
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50-404-151-403  n1silugusEnaunisuazn1sulszugsia 3(3-0-6)
Entrepreneurship and Business Transformation
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New business venture; new marketing identification; organizational é e

innovativeness acceleration; business transformation for competition
response; innovation and agile driven business management; human
centric business model design; entrepreneurial marketing; business
fundraising; new venture risk management; change management and ethic
in business
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A1sANBENSEs1saTIALAZNITULEUBLASING 3(2-3-5)
Creative Thinking and Pitching
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Components and functioning of the brain; creative thinking; creating
differences; developing ideas to create new things; developing
entrepreneurial potential; pitching, appropriate application of artificial
intelligence technology
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Digital Marketing Research
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Foundations of digital marketing research; marketing research process; & W

literature

review; research hypothesis formulation; research design; research tool
design; sampling design; data analysis design; data collection; using
package programs for statistical data processing; drawing conclusions from
research findings; research report writing; qualitative marketing research
HAAWSN13ITEUSva931839 :
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Ethics and Digital Business Law

A195UNYIIYIYT

ANUMLNYIIYETIU NYUUUTINATTA audumuiuazanuduaves ms
L%Tﬁq%ayja AvBuarauANATaENEALTTRya %w%maq;gu%‘lm NOMLY
wiAlulagRvia

Ethical meaning; digital business law; privacy and ownership; data access;
intellectual property rights and protection; consumer rights; digital
technology law

HAANSNISI3EUTVReTI83

[ a

CLO1: 85U 18ANNMNELAZANEAYISETITULALNYMUETINIRIALR

CLO2: AT nUszinulTieasesssuazngmunegsnanavialamuzeay

CLO3: Uszgnananmsinusiuiunlyhaunaulnessdivsydnsam

LAYAHIDNNENTSUFIT




t
[

& FACULTY OF INDUSTRY AND TECHNOLOGY

RAJAMANGALA UNIVERSITY OF TECHNOLOGY ISAN SAKONNAKHON CAMPUS

50-404-151-407  SUNUINIINITAAIARING 3(2-3-5)
Seminar in Digital Marketing
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Principle of digital marketing seminars; digital marketing issues; using digital i @
tools and technology for seminars; root cause analysis of digital marketing 6 i
problems; seminars and knowledge exchange é e
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Aoadreassdadia 3(2-3-5)
Creative Digital Media
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Elements and formats of digital media; principles and thought processes
of creative media; modern digital media creation; multimedia creation;
digital media content and design
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50-404-152-202 n1saaineauladdmiunaniuyiyusy 3(2-3-5)
Online Marketing for Local Product
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Basic knowledge about community products; analysis of community
product market opportunities; development of community product
formats and characteristics; design thinking to create added value;
planning and management of community products; determining
competitive strategies; organizing channels online distribution; creation of
still images and online media; measurement and optimization
HAANSNISI3EUTVRITI83
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50-404-152-301  NITUIMTRNANENRUSUATNITAAIAFUNUSAW 3(3-0-6)
Customer Experience Management and Relationship
Marketing
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Importance of customer experience management; relationship marketing; é e

customer database management and analysis; customer segmentation
based on customer experience; target customer group management;
increasing customer satisfaction; product and service design; loyalty to the
product
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Advertising and Digital Media Management
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Importance of advertising management; advertising and sales promotion é e

planning; types of advertising, advertising techniques; selection of
appropriate media mixes; advertising budgets; roles and responsibilities of
the advertising management department; creative work. Advertisements;
advertising assets; broadcasting; advertising effectiveness evaluation;
advertising law and digital media
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Influencer Marketing on Digital Media
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Characteristics of influencers on digital media; classification of influencers; 6

selection of influencers on digital media; analysis of target groups; being an & W

influencer on digital media; live broadcasting through digital channels;
management and digital content planning, digital communication
techniques
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50-404-152-304 n1swAndanmisazdawmdaulng 3(2-3-5)
Photo and Video Production
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Techniques in digital photography; photo editing and retouching; photo P

composition; video recording/videography; video editing; computer
animation/motion graphics; pre-production planning; production process;
post-production; digital media production for marketing, creative
production for client requirements; professional presentation
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50-404-152-305  A1SAAIANINITTUNLAY 3(2-3-5)
Event Marketing
ANB5UYIEAIY
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Forms and methods for organizing trade shows; exhibition organizing 6 @

techniques; organizing trade show work plans; controlling opening and
closing ceremonies; commercial business development; customer
management; creative thinking in event design; production display media;
special event marketing strategies; advertising and public relations; event
achievement evaluation; project results summary
HAANSN13ITEUSva931839 :
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50-404-153-401  HUsznaunisgnmavia 3(3-0-6)
Entrepreneurship in Digital Era
ANB5UYIEAIY
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The role of entrepreneurs in the digital age; business model analysis and 6 i
planning;, looking for business opportunities; systematic business é e

management in the digital age; digital money system management; capital
management; business risk management in the digital age; set guidelines
for business operations; business planning, sustainable business operations
NAAWSNISI3EUTVReTI83

CLOT: 83UNUANUTLNY LUIAR UNUW) ﬂmﬁﬂwmzﬁLﬂmmﬁjﬂizﬂaumiqﬂ
Favia o

CLOZ: 5UIeNTUIMSTINLUEARVa INMITEUURLARITE MsUTmsRuu

msusnsemdedlunsitivgsialugaRavia

v (%
s [

CLO3: ’D'NLLNuﬁq‘i?]‘\] ﬂ’]‘ﬁLﬂi']%MLLﬁ%ﬂaEJVIS@’]Uﬂ’]W]ﬁ']@ ANIANTITINIUNIG

L a a 7 U 6 N
WEI% ﬂ']’iUiﬂ’]iiB‘lJ‘UUin%LLﬁ%ﬂ']’iLﬂu ﬂ'ﬁ‘U'ﬁ‘Vi’]ia\‘iﬂﬂiLLﬂS‘I/IiWEJ']ﬂﬁJ‘I{L‘}EJI(ﬂ

CLOG: U auBNaIIUMIVRUNLGINRLUEARITIA LR




FACULTY OF INDUSTRY AND TECHNOLOGY

RAJAMANGALA UNIVERSITY OF TECHNOLOGY ISAN SAKONNAKHON CAMPUS

50-404-153-402

inwen1slugusznaunisgsianisinens 3(2-3-5)
Agribusiness Entrepreneurship Skills

AB5UT183U
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Agribusiness entrepreneurial models; business opportunity assessment;
business feasibility analysis; agribusiness creation and development;
modemn agribusiness plan preparation; marketing analysis and strategies;
production management; accounting and financial system management;
organizational and human resource management; taxation and related
laws
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50-404-153-403 ASE319LADVIINUSTNS 3(3-0-6)
Partner Networking
AB5UNYII8AYN
AnudAreIniTaTaaiorieRusinanisgsia Bn1sasanienis
dmuazuumaunludym nmsasaeieteiusingmnagsia lenans
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Importance of building a business partner network; methods of é o
building a network; problems and solutions; building a business é e

partner network; opportunities for creating a partner network;
creating competitive advantage; inspection system network building
achievement test
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50-404-153-404  N15UTENBUNITHALNITAZINTIAR 3(2-3-5)
Entrepreneurship and Business Creation
AB5UT183U
LLmﬁﬂwqwﬁLﬁaaﬁuqiﬁﬂLLazﬂ’mﬂu;;lJizﬂaumi nsuarmlenialunis
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Theoretical concepts of business and entrepreneurship; seeking new 6 e
business opportunities; analyzing and evaluating business opportunities; é e

entrepreneurial business environment; future technological
advancements; entrepreneurial competitions business; creating a new
business; principles of presenting business models
HAANSNISI3EUTVReTI83
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50-404-153-405  U52Naun1sgsnadeaineassa 3(2-3-5)
Creative Business Entrepreneurship
AB5UT183U
mausnrlomansoriniarneln miﬂszﬂaumiﬁﬁﬁaL%aagﬁaaisﬁ sULUU
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Seeking career and income opportunities; creative  business é e

entrepreneurship; business operations models; business plan writing;
business data analysis and management; career creation innovations in
the digital age; determination Business direction; modern business tools;
creative product development Business development; creative business
operations
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50-404-154-401 NISIASENAIUNSUNTSENUSTAUNTITAIIWTN 1(0-3-1)
Preparation for Professional Experience
AN95UNYI18U
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dunwainu mawanyednamlunmsvinuiagnisuiuslueans s
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.3, 30 S — wala (Satisfactory) #3®
1.4, 3o U - lunela (Unsatisfactory)
Types and processes of professional experience; job application and
job interview; personality development; work adjustment;
teamwork; professional ethics; labor law; social security; quality
assurance standard system and occupational safety, communication
in the workplace, choosing a topic; planning; analysis and problem-
solving; writing a report; doing a presentation
Remark: The measurement and evaluation of this course, it bases
on the
tools rating levels

S = (Satisfactory) or

U = (Unsatisfactory)
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50-404-154-402 A1SRN9U 2 6(0-40-0)

Practicum 2
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Practicing in a workplace as an employee in a relevant position of
the student's field of study and abilities; working processes and
applying the principle of knowledge relevant to the duties or
assigned job; preparing a report and recording of performance based
on the work-based learning method on the basis of a positive
attitude and good work habits
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50-404-154-403  @wnafnw 1 6(0-40-0)

Cooperative Education 1
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Students will work in assigned organizations, as full-time employees, for
the period of one semester, after that, the project will be presented to
the faculty and the firm, the project will be evaluated by the co-
operative advisors and employers, In order to measure and evaluate the
job performance, student share required to do presentations on their
projects
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